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An important aspect of marketing is designing and producing attractive packaging for a product or service. 
Packaging helps with product identification and recognition, promotion, and conveying how the product is 
different or unique. Successful packaging is simple and appeals to its target market (think Apple iPad), explains 
the product’s benefits (Special K cereal), and is consistent (Starbucks’ cups). 

As professionals, we should strive to package ourselves to make a positive and lasting impression on others. As 
you contemplate your personal packaging, consider the image you’re projecting and how professional it is. To 
help you maximize your image, let’s explore three ideas that will help you present yourself in the best light— 
the first time and every time. 

1. Professional dress

It is said that you only have one chance to make a first impression. I disagree. Over time, others will 
develop assumptions or expectations about you, but you can (and do!) make another first impression 
each time you meet or interact with someone. Your “external” packaging, which includes your 
appearance, dress, grooming, body language, and mannerisms, affects the impressions others have of 
you and is a critical element to manage. While your appearance is personal and unique to you, there 
are acceptable professional norms that can help you consistently make the best possible impression, 
such as wearing a structured suit jacket, shirt or blouse, and slacks or skirt. Within the business norms 
for professional dress, you can explore individual preferences and styles, but be careful to stick to 
classic styles and colors and not get caught up in the trends. 

Maintaining your professional appearance, including appropriate dress for both business and business 
casual situations; investing in a tailored hairstyle; ensuring your clothes are clean, pressed, and 
mended; applying tasteful makeup; and minimizing distracting jewelry and accessories will all help you 
look and feel “the part.” When you feel the part, you will be more confident and garner respect and 
credibility with the professionals you encounter. 

2. Communication

After you make the first physical impression, the next (almost immediate if not simultaneous) 
impression you make is through your communication. Being a great communicator—verbally, 
nonverbally and in writing—is one of the most important skills you can develop to achieve your career 
goals. Good communication starts with the basics, such as using audience-appropriate language and 
correct grammar and spelling, in addition to applying active listening techniques and body language. 
Good communication also includes planning your message and sharing information that is educational 
or informational and ultimately makes a difference for the other person. 

Courage and the willingness to speak up also are required to communicate effectively. Your colleagues, 
leadership team, and clients or customers want to hear your viewpoints. They hired or engaged you 
because they believe you have something to offer, so they expect you to ask questions, make 
suggestions, point out risks, and participate in discussions. Not speaking up, whether it’s because you 
don’t feel it’s your place or it’s not innate to your personality, will hurt your credibility and limit the 
contribution or difference you can make. 

If you are not afraid to speak up and tend to do so often, ensure that your comments are professional 
and collaborative and not negative or perceived as an attack. 
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Regardless of where you are in your level and frequency of communication, find opportunities to share 
your perspective, ask relevant questions, engage in straight talk, and be solutions-oriented to benefit 
other individuals and the organization. 

3. Results

The results you produce (or don’t) become a part of your packaging. People with whom you work will 
know over time—although it doesn’t take that much time—whether you’re “count-on-able” for the 
commitments you make. You may have an impeccable, polished appearance and be a great orator and 
writer, but you tarnish your image when you fail to deliver on the promises and commitments you’ve 
made. When you let your team members down, they begin to see you as someone who doesn’t 
produce results. 

Reliability and consistency are key. Treat your word—especially the words “I will” or “Yes, I can do 
that”—like gold. When making a commitment, be sure you are clear about what the deliverable is, 
when the deadline is, and any information, resources, or people you will need to complete it. Also, 
understand how saying yes impacts other commitments that you’ve already made. Sometimes, you 
may need to negotiate the due date or explain how saying yes to the proposed project will impact 
other work commitments. The other party or parties will appreciate knowing your concerns up front— 
rather than after the fact—especially if those concerns become the “reasons” you didn’t get it done or 
were late. If circumstances arise that could prevent you from delivering the expected results, 
immediately inform the other party of the problem. 

Be careful not to couch your commitments with “I’ll try” or “I’ll do my best” because that approach is 
not count-on-able either. Say “yes” with power by ensuring you and the other person are both clear 
about the commitment. 

Pay attention to the image you’re projecting with your appearance, communication, and results. You 
will stand apart from the crowd when you do. Which element of your professional packaging would 
make the biggest impact in your career success if you took it to the next level? What action can you 
take today? 

Tamera Loerzel is a partner of ConvergenceCoaching LLC, a leadership and marketing consulting and 
coaching firm that helps leaders achieve success. Learn more about the company and its services 
at www.convergencecoaching.com. 
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